OLD NAVY VIRTUAL TRY ON

OLD NAVY VIRTUAL TRY ON TECHNOLOGY REPRESENTS A SIGNIFICANT ADVANCEMENT IN THE RETAIL APPAREL INDUSTRY,
ENABLING CUSTOMERS TO VISUALIZE CLOTHING ITEMS WITHOUT PHYSICALLY TRYING THEM ON. THIS INNOVATION HAS
TRANSFORMED THE SHOPPING EXPERIENCE BY INTEGRATING AUGMENTED REALITY (AR) AND ARTIFICIAL INTELLIGENCE (AD TO
PROVIDE A CONVENIENT, INTERACTIVE, AND PERSONALIZED WAY TO EXPLORE OLD NAVY’S LATEST COLLECTIONS. THE VIRTUAL
TRY ON TOOL HELPS SHOPPERS ASSESS FIT, STYLE, AND COLOR OPTIONS BEFORE MAKING A PURCHASE, REDUCING UNCERTAINTY
AND ENHANCING SATISFACTION. AS MORE CONSUMERS SEEK CONTACTLESS SHOPPING OPTIONS, OLDb NAVY’S ADOPTION OF
VIRTUAL TRY ON SOLUTIONS REFLECTS A BROADER TREND TOWARDS DIGITAL TRANSFORMATION IN FASHION RETAIL. THIS
ARTICLE DELVES INTO THE FEATURES, BENEFITS, AND PRACTICAL USAGE OF OLD NAVY’S VIRTUAL TRY ON, ALONG WITH ITS
IMPACT ON CUSTOMER ENGAGEMENT AND RETAIL STRATEGIES. READERS WILL GAIN INSIGHT INTO HOW THIS TECHNOLOGY WORKS
AND WHY IT MATTERS IN TODAY’S COMPETITIVE MARKET.
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IMPACT oN CUSTOMER EXPERIENCE AND RETAIL SALES
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UNDERSTANDING OLD NAVY VIRTUAL TRY ON TECHNOLOGY

OLD NAVY VIRTUAL TRY ON TECHNOLOGY LEVERAGES CUTTING-EDGE AUGMENTED REALITY (AR) AND ARTIFICIAL INTELLIGENCE
(A|) TO SIMULATE THE EXPERIENCE OF TRYING ON CLOTHING ITEMS VIRTUALLY. THIS TECHNOLOGY USES A CUSTOMER’S
SMARTPHONE OR COMPUTER CAMERA TO OVERLAY DIGITAL IMAGES OF APPAREL ONTO THEIR LIVE VIDEO FEED OR PHOTOS. THE
VIRTUAL TRY ON SYSTEM ACCURATELY MAPS CLOTHING ONTO THE USER’S BODY, ADJUSTING FOR SIZE, FIT, AND MOVEMENT TO
CREATE A REALISTIC PREVIEW. THROUGH MACHINE LEARNING ALGORITHMS, THE PLATFORM CAN RECOMMEND SIZES AND STYLES
BASED ON THE USER’S BODY MEASUREMENTS AND PAST PREFERENCES. THIS INNOVATION ELIMINATES MANY TRADITIONAL BARRIERS
TO ONLINE SHOPPING, SUCH AS UNCERTAINTY ABOUT HOW A GARMENT WILL LOOK OR FIT IN REAL LIFE.

TecHNoLOGY COMPONENTS

THE CORE COMPONENTS ENABLING OLD NAVY’S VIRTUAL TRY ON INCLUDE 3D BODY SCANNING, AR VISUALIZATION, AND Al-
DRIVEN PERSONALIZATION. THE 3D BODY SCANNING CAPTURES PRECISE BODY DIMENSIONS TO ENSURE THAT THE VIRTUAL
GARMENTS CONFORM ACCURATELY TO THE USER’S PHYSIQUE. AR TECHNOLOGY PROJECTS THE CLOTHING ITEMS ONTO THE REAL-
TIME VIDEO, ALLOWING CUSTOMERS TO SEE HOW THE CLOTHES MOVE AND FIT AS THEY TURN OR POSE. Al ALGORITHMS
ANALYZE USER DATA TO ENHANCE THE ACCURACY OF SIZE RECOMMENDATIONS AND SUGGEST COMPLEMENTARY ITEMS, FOSTERING
A HIGHLY TAILORED SHOPPING EXPERIENCE.

INTEGRATION WITH E-COMMERCE PLATFORM

OLD NAVY INTEGRATES THE VIRTUAL TRY ON FEATURE SEAMLESSLY WITHIN ITS ONLINE SHOPPING PLATFORM. THIS INTEGRATION
ALLOWS CUSTOMERS TO BROWSE COLLECTIONS AND INSTANTLY ACCESS THE TRY ON TOOL WITHOUT LEAVING THE PRODUCT
PAGE. THE SYSTEM SUPPORTS MULTIPLE DEVICE TYPES AND OPERATING SYSTEMS, ENSURING ACCESSIBILITY WHETHER USERS
SHOP ON MORBILE APPS OR DESKTOP BROWSERS. BY EMBEDDING THIS TECHNOLOGY DIRECTLY INTO THE DIGITAL STOREFRONT,
OLD NAVY STREAMLINES THE CUSTOMER JOURNEY FROM EXPLORATION TO PURCHASE.



FEATURES AND BENEFITS OF OLD NAVY VIRTUAL TRY ON

THE OLD NAVY VIRTUAL TRY ON SOLUTION OFFERS A COMPREHENSIVE SET OF FEATURES DESIGNED TO ENHANCE THE USER
EXPERIENCE AND OPTIMIZE SHOPPING OUTCOMES. THESE FEATURES PROVIDE TANGIBLE BENEFITS TO BOTH CUSTOMERS AND THE
RETAILER, MAKING VIRTUAL TRY ON A VALUABLE ADDITION TO THE FASHION ECOMMERCE LANDSCAPE.

Key FEATURES

® ReALISTIC 3D VISUALIZATION: PROVIDES A TRUE-TO-LIFE REPRESENTATION OF HOW GARMENTS APPEAR ON THE USER’S
BODY.

¢ Size AND FIT RECOMMENDATIONS: USES Al TO SUGGEST THE BEST SIZE BASED ON ACCURATE BODY MEASUREMENTS AND
FIT DATA.

¢ \W/IDE RANGE OF PRODUCTS: SUPPORTS VARIOUS CLOTHING CATEGORIES INCLUDING TOPS, BOTTOMS, DRESSES, AND
OUTERWEAR.

o MULTI-ANGLE VIEWING: ALLOWS USERS TO SEE CLOTHING FROM DIFFERENT PERSPECTIVES TO EVALUATE OVERALL
LOOK AND COMFORT.

® Mix AND MATCH STYLING: ENABLES CUSTOMERS TO COMBINE DIFFERENT PIECES VIRTUALLY TO CREATE COMPLETE
OUTFITS.

CuUsTOMER BENEFITS

CUSTOMERS GAIN MULTIPLE ADVANTAGES FROM USING OLD NAVY VIRTUAL TRY ON. THE TECHNOLOGY MINIMIZES THE
UNCERTAINTY ASSOCIATED WITH ONLINE APPAREL SHOPPING BY ENABLING INFORMED DECISIONS. |T REDUCES THE NEED FOR
PHYSICAL TRY ONS AND RETURNS, SAVING TIME AND EFFORT. ADDITIONALLY, VIRTUAL TRY ON PROMOTES A FUN AND
INTERACTIVE SHOPPING EXPERIENCE THAT INCREASES ENGAGEMENT AND SATISFACTION. ACCESSIBILITY IS IMPROVED, ALLOWING
CUSTOMERS WITH MOBILITY OR LOCATION CONSTRAINTS TO EXPLORE STYLES CONVENIENTLY. OVERALL, IT HELPS BUILD
CONFIDENCE IN PURCHASING DECISIONS, LEADING TO HIGHER CONVERSION RATES AND FEWER POST-PURCHASE ISSUES.

How To Use OLb NAVY VIRTUAL TRY ON

UsING OLD NAVY VIRTUAL TRY ON IS INTUITIVE AND DESIGNED FOR A SMOOTH USER EXPERIENCE. CUSTOMERS CAN ACCESS THE
FEATURE THROUGH THE OLD NAVY WEBSITE OR MOBILE APP DURING THEIR ONLINE SHOPPING SESSIONS. THE PROCESS INVOLVES
A FEW STRAIGHTFORWARD STEPS TO BEGIN VIRTUALLY TRYING ON CLOTHING ITEMS AND MAKING INFORMED PURCHASE CHOICES.

STeP-BY-STEP GUIDE

1. Access THE PLATFORM: VIsIT OLD NAVY’S OFFICIAL WEBSITE OR OPEN THE MOBILE APP AND NAVIGATE TO THE
CLOTHING CATEGORY OF INTEREST.

2. SELECT AN ITEM: CHOOSE A GARMENT TO TRY ON VIRTUALLY FROM THE PRODUCT LISTINGS.

3. LAUNCH VIRTUAL TRY ON: CLICK ON THE VIRTUAL TRY ON BUTTON OR ICON, WHICH ACTIVATES THE DEVICE’S CAMERA
OR UPLOADS A PHOTO.

4. SET Up YOUR AVATAR: FOLLOW PROMPTS TO INPUT BODY MEASUREMENTS OR ALLOW THE APP TO SCAN YOUR FIGURE
USING THE CAMERA.

5. TRY ON CLOTHING: VIEW THE SELECTED ITEM OVERLAID ON YOUR LIVE IMAGE OR AVATAR, ROTATE, AND ADJUST TO



SEE FIT AND STYLE.

6. EXPLORE STYLING OPTIONS: MiX AND MATCH WITH OTHER ITEMS VIRTUALLY TO CREATE OUTFITS AND DECIDE ON YOUR
FAVORITE LOOKS.

7. MAKE A PURCHASE: ADD PREFERRED ITEMS TO THE CART DIRECTLY FROM THE VIRTUAL TRY ON INTERFACE AND PROCEED
TO CHECKOUT.

Tips For OpTIMAL USE

To MAXIMIZE THE BENEFITS OF OLD NAVY VIRTUAL TRY ON, USERS SHOULD ENSURE PROPER LIGHTING AND FOLLOW ACCURATE
MEASUREMENT INPUT INSTRUCTIONS. USING A DEVICE WITH A HIGH-QUALITY CAMERA IMPROVES VISUALIZATION CLARITY.
EXPERIMENTING WITH MULTIPLE ITEMS AND OUTFIT COMBINATIONS CAN HELP REFINE PERSONAL STYLE PREFERENCES BEFORE
COMMITTING TO A PURCHASE.

IMPACT oN CUSTOMER EXPERIENCE AND RETAIL SALES

OLD NAVY’S IMPLEMENTATION OF VIRTUAL TRY ON TECHNOLOGY SIGNIFICANTLY ENHANCES THE CUSTOMER SHOPPING JOURNEY
AND DRIVES POSITIVE BUSINESS OUTCOMES. THIS INNOVATION ALIGNS WITH EVOLVING CONSUMER EXPECTATIONS FOR
CONVENIENCE, PERSONALIZATION, AND DIGITAL INTERACTION.

ENHANCED CUSTOMER SATISFACTION

BY ALLOWING SHOPPERS TO VIRTUALLY TRY ON APPAREL, OLD NAVY REDUCES THE ANXIETY AND GUESSWORK TYPICALLY
ASSOCIATED WITH ONLINE CLOTHING PURCHASES. CUSTOMERS EXPERIENCE GREATER CONFIDENCE IN SELECTING SIZES AND STYLES,
WHICH TRANSLATES TO INCREASED SATISFACTION. THE INTERACTIVE NATURE OF THE VIRTUAL TRY ON ALSO ADDS ENGAGEMENT
VALUE, ENCOURAGING LONGER BROWSING SESSIONS AND STRONGER BRAND AFFINITY.

RebucTION IN RETURNS AND EXCHANGES

ONE OF THE PRIMARY CHALLENGES IN ONLINE APPAREL RETAIL IS THE HIGH RATE OF RETURNS DUE TO POOR FIT OR
DISSATISFACTION. OLD NAVY VIRTUAL TRY ON MITIGATES THIS ISSUE BY PROVIDING ACCURATE FIT VISUALIZATION UPFRONT,
LOWERING THE LIKELIHOOD OF INCORRECT PURCHASES. THIS REDUCTION IN RETURNS BENEFITS BOTH THE RETAILER AND
CUSTOMERS BY DECREASING LOGISTICAL COSTS AND IMPROVING PRODUCT FULFILLMENT EFFICIENCY.

BoosT IN CONVERSION RATES

THE PRESENCE OF A VIRTUAL TRY ON OPTION POSITIVELY IMPACTS CONVERSION RATES AS CUSTOMERS BECOME MORE DECISIVE
AND ASSURED. THIS TECHNOLOGY ADDRESSES COMMON BARRIERS TO BUYING ONLINE, SUCH AS UNCERTAINTY ABOUT HOW
CLOTHES WILL LOOK IN REAL LIFE. INCREASED CONVERSIONS CONTRIBUTE TO HIGHER REVENUE AND MARKET COMPETITIVENESS FOR
OLD NAVY.

FUTURE TRENDS IN VIRTUAL TRY ON FOR FASHION RETAIL

THE FUTURE OF VIRTUAL TRY ON TECHNOLOGY IN FASHION RETAIL, INCLUDING PLATFORMS LIKE OLp NAVY, IS POISED FOR
CONTINUED INNOVATION AND EXPANSION. EMERGING TRENDS INDICATE MORE SOPHISTICATED APPLICATIONS AND BROADER
INTEGRATION ACROSS SHOPPING CHANNELS.

ADVANCEMENTS IN AR AND Al

FUTURE ITERATIONS OF VIRTUAL TRY ON WILL LIKELY INCORPORATE MORE ADVANCED AR RENDERING AND Al PERSONALIZATION



CAPABILITIES. ENHANCED 3D MODELING WILL PRODUCE EVEN MORE REALISTIC GARMENT SIMULATIONS, WHILE Al WILL BETTER
PREDICT FIT AND STYLE PREFERENCES BY ANALYZING A WIDER RANGE OF DATA POINTS. THIS WILL ALLOW FOR HYPER-
PERSONALIZED SHOPPING EXPERIENCES TAILORED TO INDIVIDUAL TASTES AND BODY TYPES.

OMNICHANNEL INTEGRATION

VIRTUAL TRY ON WILL INCREASINGLY BECOME AN INTEGRAL PART OF OMNICHANNEL RETAIL STRATEGIES. CUSTOMERS WILL BE
ABLE TO SWITCH SEAMLESSLY BETWEEN IN"STORE AND ONLINE EXPERIENCES, USING VIRTUAL FITTING ROOMS IN PHYSICAL
STORES ALONGSIDE MOBILE APPS. THIS INTEGRATION SUPPORTS A COHESIVE BRAND EXPERIENCE AND MEETS SHOPPER DEMAND FOR
FLEXIBILITY.

SoclAL AND COLLABORATIVE FEATURES

INNOVATIONS MAY ALSO INCLUDE SOCIAL SHARING AND COLLABORATIVE TRY ON EXPERIENCES, WHERE SHOPPERS CAN SHARE
VIRTUAL OUTFITS WITH FRIENDS OR RECEIVE REAL-TIME FEEDBACK. T HIS SOCIAL DIMENSION ADDS A COMMUNITY ASPECT TO THE
DIGITAL SHOPPING JOURNEY, ENHANCING ENGAGEMENT AND DISCOVERY.

FREQUENTLY AsSkeD QUESTIONS

WHAT IS OLD NAVY VIRTUAL TrRY ON?

OLD NAVY VIRTUAL TRY ON IS AN ONLINE FEATURE THAT ALLOWS CUSTOMERS TO VIRTUALLY TRY ON CLOTHING ITEMS
USING AUGMENTED REALITY OR DIGITAL FITTING TECHNOLOGY BEFORE MAKING A PURCHASE.

How poes OLb NAVY VIRTUAL TRY ON WORK?

THE FEATURE USES YOUR DEVICE'S CAMERA OR UPLOADED PHOTOS TO SIMULATE HOW OLD NAVY CLOTHING ITEMS WILL LOOK
ON YOU, HELPING YOU CHOOSE THE RIGHT SIZE AND STYLE WITHOUT PHYSICALLY TRYING THEM ON.

Is Ob NAVY VIRTUAL TRY ON AVAILABLE ON THE MOBILE APP OR WEBSITE?

OLD NAVY VIRTUAL TRY ON IS TYPICALLY AVAILABLE THROUGH THEIR MOBILE APP AND SOMETIMES ON THEIR \WEBSITE,
PROVIDING A SEAMLESS SHOPPING EXPERIENCE ACROSS DEVICES.

WHICH OLD NAVY PRODUCTS CAN | VIRTUALLY TRY ON?P

YOU CAN VIRTUALLY TRY ON A VARIETY OF OLD NAVY CLOTHING ITEMS, INCLUDING TOPS, BOTTOMS, DRESSES, AND
ACCESSORIES, DEPENDING ON THE CURRENT AVAILABILITY IN THE VIRTUAL TRY-ON FEATURE.

Does OLb NAVY VIRTUAL TRY ON HELP WITH SIZING ACCURACY?

YES, THE VIRTUAL TRY-ON TOOL IS DESIGNED TO ASSIST CUSTOMERS IN SELECTING THE CORRECT SIZE BY SHOWING HOW THE
GARMENT FITS ON A VIRTUAL MODEL SIMILAR TO THEIR BODY SHAPE.

Do | Neep sPECIAL EQUIPMENT TO USE OLD NAVY VIRTUAL TRY ON?

NO SPECIAL EQUIPMENT IS REQUIRED; A SMARTPHONE, TABLET, OR COMPUTER WITH A CAMERA IS USUALLY SUFFICIENT TO USE
OLD NAVY’S VIRTUAL TRY-ON TECHNOLOGY.

ARE THERE ANY PRIVACY CONCERNS WITH OLD NAVY VIRTUAL TRY ON?

OLD NAVY TYPICALLY ENSURES USER PRIVACY BY NOT STORING PERSONAL IMAGES OR DATA LONGER THAN NECESSARY, BUT



IT’S RECOMMENDED TO REVIEW THEIR PRIVACY POLICY FOR DETAILED INFORMATION.

CAN | sHARE MY OLD NAVY VIRTUAL TRY ON LOOKS ON SOCIAL MEDIA?

MANY VIRTUAL TRY-ON TOOLS, INCLUDING Oup NAVY)S, ALLOW USERS TO SAVE AND SHARE THEIR LOOKS ON SOCIAL MEDIA
TO GET OPINIONS FROM FRIENDS AND FAMILY.

Is OLb NAVY VIRTUAL TRY ON FREE TO USE?

YES, THE VIRTUAL TRY-ON FEATURE PROVIDED BY OLD NAVY IS FREE TO USE FOR ALL CUSTOMERS SHOPPING ONLINE OR
THROUGH THEIR APP.

How ACCURATE IS OLD NAVY VIRTUAL TRY ON COMPARED TO IN-STORE FITTING?

WHILE OLD NAVY VIRTUAL TRY ON OFFERS A CONVENIENT WAY TO VISUALIZE CLOTHING, IT MAY NOT BE AS PRECISE AS
TRYING ITEMS IN-STORE, SO CUSTOMERS SHOULD ALSO CONSIDER REVIEWS AND SIZE GUIDES.

ADDITIONAL RESOURCES

1. VIRTUAL FASHION FRONTIERS: OLD NAVY'Ss DiGITAL TRY-ON REVOLUTION

THIS BOOK EXPLORES HOW OLD NAVY PIONEERED THE USE OF VIRTUAL TRY-ON TECHNOLOGY IN THE RETAIL FASHION INDUSTRY.
[T DELVES INTO THE DEVELOPMENT, IMPLEMENTATION, AND CUSTOMER RECEPTION OF VIRTUAL FITTING ROOMS. READERS GAIN
INSIGHTS INTO THE TECHNICAL CHALLENGES AND MARKETING STRATEGIES THAT MADE VIRTUAL TRY-ON A GAME-CHANGER FOR
OLD NAVY.

2. AUGMENTED REALITY AND RETAIL: OLD NAVY’s VIRTUAL TRY-ON EXPERIENCE

FOCUSING ON AUGMENTED REALITY (AR) INNOVATIONS, THIS BOOK EXAMINES OLD NAVY’S JOURNEY IN INTEGRATING AR FOR
VIRTUAL TRY-ON SOLUTIONS. |T DISCUSSES THE IMPACT ON CONSUMER BEHAVIOR AND THE BROADER RETAIL ENVIRONMENT.
CASE STUDIES HIGHLIGHT HOW AR HAS ENHANCED CUSTOMER ENGAGEMENT AND REDUCED RETURN RATES.

3. TecH MeeTs STyLE: INSIDE OLD NAVY’S VIRTUAL TRY-ON TECHNOLOGY

AN IN-DEPTH ANALYSIS OF THE TECHNOLOGY BEHIND OLD NAVY’S VIRTUAL TRY-ON PLATFORM, THIS BOOK BREAKS DOWN THE
SOFTWARE, HARDW ARE, AND USER INTERFACE DESIGN. |T ALSO COVERS PARTNERSHIPS WITH TECH COMPANIES AND THE
EVOLUTION OF VIRTUAL FITTING TECHNOLOGY. THE BOOK IS IDEAL FOR READERS INTERESTED IN THE INTERSECTION OF FASHION
AND TECHNOLOGY.

4. FroM FITTING RooMs TO SMARTPHONES: OLD NAVY’S VIRTUAL TRY-ON_JOURNEY

THIS NARRATIVE TRACES THE TRANSITION FROM TRADITIONAL FITTING ROOMS TO DIGITAL TRY-ON SOLUTIONS AT OLD NAVY.
|T CAPTURES THE CHALLENGES FACED BY BOTH CUSTOMERS AND EMPLOYEES DURING THIS SHIFT. THE BOOK ALSO HIGHLIGHTS
THE CULTURAL AND ECONOMIC IMPLICATIONS OF ADOPTING VIRTUAL TRY-ON TECHNOLOGY.

5. ConsUMER BEHAVIOR IN THE AGE OoF VIRTUAL TRY-ONs: THE OLD NAvyY CASE

ANALYZING CONSUMER PSYCHOLOGY, THIS BOOK INVESTIGATES HOW OLD NAVY’S VIRTUAL TRY-ON TOOLS INFLUENCE
PURCHASING DECISIONS. |T PRESENTS RESEARCH ON CUSTOMER SATISFACTION, TRUST, AND THE TACTILE EXPERIENCE IN A
VIRTUAL ENVIRONMENT. THE FINDINGS OFFER VALUABLE LESSONS FOR RETAILERS EMBRACING DIGITAL INNOVATION.

6. DesiGNING VIRTUAL TrY-ON EXPERIENCES: LESSONS FROM OLD NAVY

FOCUSED ON USER EXPERIENCE DESIGN, THIS BOOK OUTLINES BEST PRACTICES LEARNED FROM OLD NAVY’S VIRTUAL TRY-ON
PLATFORM. |T DISCUSSES INTERFACE AESTHETICS, EASE OF USE, AND ACCESSIBILITY FEATURES THAT IMPROVE CUSTOMER
INTERACTION. THE BOOK SERVES AS A GUIDE FOR DESIGNERS CREATING VIRTUAL FASHION APPLICATIONS.

7. SUSTAINABILITY AND TECHNOLOGY: OLD NAVY’s VIRTUAL TRY-ON AS AN ECO-FRIENDLY SOLUTION

THIS BOOK EXAMINES HOW OLD NAVY’S VIRTUAL TRY-ON TECHNOLOGY CONTRIBUTES TO SUSTAINABILITY BY REDUCING
PRODUCT RETURNS AND WASTE. |T HIGHLIGHTS ENVIRONMENTAL BENEFITS AND THE ROLE OF DIGITAL TOOLS IN PROMOTING
RESPONSIBLE CONSUMPTION. THE BOOK ALSO DISCUSSES FUTURE TRENDS IN ECO-CONSCIOUS RETAIL TECHNOLOGY.



8. MARKETING INNOVATIONS IN RETAIL: OLD NAVY’s VIRTUAL TRY-ON CAMPAIGNS

FOCUSING ON MARKETING STRATEGIES, THIS BOOK EXPLORES HOW OLD NAVY LEVERAGED VIRTUAL TRY-ON TECHNOLOGY IN
ADVERTISING AND PROMOTIONS. |T SHOWCASES SUCCESSFUL CAMPAIGNS AND THE INTEGRATION OF SOCIAL MEDIA TO BOOST
CONSUMER ENGAGEMENT. THE BOOK OFFERS INSIGHTS INTO DIGITAL MARKETING TRENDS IN THE FASHION INDUSTRY.

Q. THe FUTURE oF RETAIL: VIRTUAL TRY-ON TECHNOLOGIES AND OLD NAVY’S Vision

LOOKING AHEAD, THIS BOOK SPECULATES ON THE FUTURE DEVELOPMENTS IN VIRTUAL TRY-ON TECHNOLOGIES, USING OLD NAVY
AS A CENTRAL EXAMPLE. |T DISCUSSES EMERGING TECH SUCH AS Al-DRIVEN PERSONALIZATION AND MIXED REALITY. THE BOOK
PROVIDES A VISIONARY OUTLOOK ON HOW VIRTUAL TRY-ONS WILL SHAPE RETAIL IN THE COMING DECADES.
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